Send Out Your Media Release

While you may choose to manage all stages of the PR campaign,

you should stay open to the idea of engaging an expert to implement it
for you. This will not only save you time, but will most likely save you
money and be much more effective in terms of results.
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Your pitch should:
« Be tailored to the interests of the receiving journalist
« Show that you've done your research by referencing
other articles by this journalist
« Give the journalist something that makes them look good
« Build a connection - not just a ‘talk about me' single hit Schedule a Usuallythree days
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