Do a
Media Launch

Consider:
* What you need to achieve
« Who you are targeting

Do a Media Launch

Always consider whether the launch event will

be much more

effective if you engage a professional. Apart from
having a more polished event, you will also benefit
from years of experience and clarity around what
does and doesn't work. Why not free your time

to do what you do best?

Prepare for Your Launch

Clarify your launch Confirm the media How to How to
objective launch date (& Prepare a Prepare a
venue) Media Hook Media List
Invite Your Guests How to Do a Media Launch
1. Know your audience and how to communicate your
. message to them.
Yes Obtain 2. Create and share teasers to attract interest.
copy invitations? addresses for 3. Promote on social media and spark conversation.
v i 4. Come up with creative, catchy hashtags. Hashtags
invited media Prepare Send encourage users to share about their experience or
—_— invitations invitations their opinions on your business.

Send email
inviations?

Obtain/confirm
email addresses
for invited media

5. Build anticipation. With each tweet, Facebook post, or
Instagram photo/story, it should include a hook and a

6. Humor goes a long way. Funny, goofy posts can
create buzz. People love sharing jokes so embrace
your quirkiness when possible.

7. Produce videos and quality media content.

8. Find influencers to promote you. Social media
influencers can reach thousands of potential
consumers in just one post.

9. Host giveaways or competitions to get people
interacting with your brand before the launch.

10. Reach out to media if it is a newsworthy launch and
invite them to events.

11. Follow up, reach out, and thank those who helped

J reason for customers to share it.

RSVP date?

Prepare & send
reminder email to
invited media

Prepare for the
media launch

Confirm:

 Venue set-up

« Catering

« Flowers/decorations
* Guest list

« Photographer

you gain success.

L J

Prepare for the Media Launch

One
day prior to
event?

Send event-
specific emalil

On Launch Day

Greet guests on

Make sure that:
 You get your 'money shots'

Conduct launch « It is a memorable experience for them

« Videographer arrival . ‘
« Plan B (weather) « You provide copies of your post-event
» Multi-media presentation media release
« Media/product samples « You take note of any requests or
« Marketing collateral opportunities
« Post-event press release
—
Wait
Optimise the Benefits From Your Launch Consider:
Send out . '
Follow up with your PR photos & MUg_datLg ¥?ur Review your : wg:: ‘(’j"izgkfd well
Launch guests videos to selected € FIQaS\}TDsmm media launch « Improvements for
media next time

Ready to
Capitalise on Your
Media Launch




